
ECONOMICS OF FISH AND WILDLIFE RECREATION 
SEAFOOD INDUSTRY and BOATING 

Florida Fish and Wildlife Conservation Commission 
Estimates Through October 2010 

 

Category Retail Sales State and 
Local Taxes 

Economic 
Impact 

Jobs 

Hunting $431,904,310 $47,559,433 $754,058,076 10,673 
Freshwater 

Fishing 
$1,484,042,126 $138,818,820 $2,541,264,704 24,800 

Saltwater 
Fishing 

$3,216,656,488 $334,022,284 $5,498,613,595 54,508 

Wildlife 
Viewing 

$3,339,190,242 $339,102,888 $5,587,786,560 51,367 

Total $8,471,793,166 $859,413,425 $14,381,722,935 141,348 
 

Category Economic Impact Jobs 
Boating Industry $16.8 Billion 202,743 

  
2008 Economic Impacts of the Florida Seafood Industry 

 

Category Sales  Jobs  
Commercial Harvesters $171,385,000 2,978 
Seafood Processors and 

Dealers 
$423,923,000 3,955 

Seafood Wholesalers and 
Distributors 

$1,272,539,000 11,736 

Retail Sector $3,789,399,000 90,025 
Total Impacts $5,657,246,000 108,695 

 
 

NOTE:  The retail sales data for fishing, hunting, and wildlife viewing are derived 
from the U.S. Fish and Wildlife Service; 2006 National Survey of Fishing, Hunting 
and Wildlife-Associated Recreation.  Economic impact data are derived from the 
American Sportfishing Association; Sportfishing in America, An Economic Engine 



and Conservation Powerhouse; Association of Fish and Wildlife Agencies; 
Hunting in America.  An Economic Engine and Conservation Powerhouse by 
Southwick and Associates; and Southwick and Associates; The 2006 Economic 
Benefits of Wildlife Viewing in Florida.  Estimates for the boating industry are 
derived from the Marine Industries Association of Florida; Florida’s Recreational 
Marine Industry – Relative Growth and Economic Impact 2005 – 2008.  Estimates 
for the seafood industry are derived from the National Oceanic Atmospheric 
Administration (NOAA), Fisheries, Office of Science and Technology; Fisheries 
Economics of the United States (2008), for which data are most recently available.  
The baseline for the economic impact data for hunting, fishing and wildlife 
viewing are for 2006.  Estimates for 2010 are adjusted to the Consumer Price 
Index (CPI) through October 2010.  The exception to this rule is for the estimates 
for the Marine Industry (boating) and Florida Seafood Industry.  Estimates for the 
Marine Industry (boating) and the Florida Seafood Industry are through 2008.  
Additional updates for these industries are not recommended because of the 
dynamics of the economy after 2008 and the lack of current baseline data.   
 
Limitations of the Data: 
 
1. The sample frame for Hunting is limited to 57 observations statewide. 
2. Participant values (number of individuals participating in a particular activity) 
are tied to the formulas used to calculate the economic analysis for hunting, 
fishing and wildlife viewing and reflect the baseline year of 2006. 
3.  Consumer behavior is not static.  It is simply impossible (without conducting a 
major statewide study every year) to accurately predict consumer behavior.  For 
instance, are consumers spending more or less and are consumers participating 
more or less in hunting, fishing and wildlife viewing activities.  Therefore, it is 
reasonable to assume there is a measure of variability within the range of 
economic estimates provided for this analysis. 
4.  Economic impact estimates for the Florida Seafood Industry historically  
demonstrate variability from year to year.         


